Chevron City to Surf for genU Major Fundraising Prize:

The name of this promotion is the “Chevron City to Surf for genU Major Fundraising
Prize”.

The promoter is genU ABN 74 614 366 031 of 327 Cambridge St, Wembley WA.

Entry is open to all registrants for all 2026 Chevron City to Surf events (Perth, Karratha,
Virtual events). Persons under 18 must provide the details of a guardian as part of their
registration, who will be the lawful recipient of the prize in the event that they are
selected as the winner.

Instructions on how to enter and prize details form part of these terms and conditions.
By participating in this promotion entrants agree to be bound by these terms and
conditions.

Only entries received via the method below and received by us prior to 6pm, Saturday,
29 August 2026 are eligible.

Entries into the draw will be accepted from 1 September 2025 until the promotion closes
at 6pm, Saturday, 29 August 2026. The prize winner will be announced on Sunday, 30
August 2026.

Entry can be made via this method: a Chevron City to Surf for genU participants must
be registered for the 2026 event and have a minimum of $5 in their linked Race Roster
fundraising account.

For the purpose of the prize draw, all valid entries will be entered into a computerised
database. The winner(s) of this promotion will be determined by a computerised random
number generator.

The maijor prize will be a $10,000 Luxury Escapes Travel Voucher.

Winners are responsible for claiming their prize. Prizes awarded may not be exactly as
illustrated. All prize winners will be notified in writing.

The winners will be announced on the main stage at the finishing precinct at the 2026
Chevron Perth City to Surf for genU, and also notified by telephone and email by a
representative of genU after the prize draw. In the instance that the winner is
represented by a proxy and cannot be contacted on the phone number or email
provided, and remains uncontactable for 30 days, the prize will be forfeited.

The winner’'s name will be announced on the Chevron City to Surf for genU official
Facebook and Instagram pages within 7 days of confirming the winner.

If the winner chooses not to accept the prize, or if the prize is forfeited under the clause
above, genU reserves the right not to draw another winner.

It will be the winner’s responsibility to redeem the prize from the promoter.



The prize must be taken as supplied, and it is not transferable. No responsibility is
accepted for any variation in the value of the prize.

It is a condition of entry that the prize winner agrees to have their name, suburb and
photo published for publicity purposes.

By participating in this promotion, participants signify their acceptance of all conditions
and the obligation to participate in promotional activity, if required.

Executive Managers, Board Members and their associated agencies and immediate
families are ineligible to enter.

genU and associated agencies accept no responsibility for any loss, damage, accident,
death or injury resulting from the promotion, and all contestants release from, and
indemnify genU against any claim they may have in respect of all liability, cost, loss or
expense arising out of acceptance of any prize or participation in the competition
including (but not limited to) loss of income, personal injury and damage to property and
whether direct or consequential, foreseeable, due to some negligent act or omission or
otherwise.

The Promoters’ decision will be final and cannot be contested. No correspondence will
be entered into.

The Promoters reserve the right to limit entry, discontinue competition or amend rules if
considered necessary, without notice (but subject to any required regulatory approval).

The completed entry and any information contained thereon shall remain the property of
genU.

Chevron City to Surf for genU Monthly Fundraising Prize:

The name of this promotion is “Chevron City to Surf for genU Monthly Fundraising
Prize”

The promoter is genU ABN 74 614 366 031 of 327 Cambridge St, Wembley WA.

Entry is open to all registrants for all 2026 Chevron City to Surf events (Perth, Karratha,
Virtual events). Persons under 18 must provide the details of a guardian as part of their
registration, who will be the lawful recipient of the prize in the event that they are
selected as the winner.

Instructions on how to enter and prize details form part of these terms and conditions.
By participating in this promotion entrants agree to be bound by these terms and
conditions.

There will be 5 draws — one a month for each of April, May, June, July and August 2026
Entries received between the following times will be eligible only for that month's draw:
April Draw: 31st March 2026 — Midnight 30th April 2026



May Draw: 1st May 2026 — Midnight 31st May 2026
June Draw: 1st June 2026 — Midnight 20th June 2026
July Draw: 1st July 2026 — Midnight 31st July 2026
August Draw: 1st August 2026 — 6pm 30th August 2026
Only entries received via the method below are eligible.

The prize winner for each draw will be announced on the 5th day of each month
following each draw.

Entry can be made via this method: a Chevron City to Surf for genU participants must
be registered for the 2026 event and have a minimum of $5 in their linked Race Roster
fundraising account.

For the purpose of the prize draw, all valid entries will be entered into a computerised
database. The winner(s) of this promotion will be determined by a computerised random
number generator.

The monthly prize on offer is a Pack consisting of one Chevron City to Surf for genU
merchandise shirt, 1x GOAT nose strips pack, 5 x RECLAB sessions, a choice of a
Samsung (Valued at $399 Samsung Galaxy Watch FE 40mm (Black)) or Apple Watch
(Valued at $369 Apple Watch SE 3 40mm Starlight Aluminium Case GPS Sport Band
(S/M) [2025]), a 12 month Goodlife Gym Membership*, Revvies Samples and one pair
of Tarkine shoes. *Goodlife Gym Membership only valid for Perth Goodlife locations.

The winner for the monthly prize will be announced by EDM and also notified by
telephone and email by a representative of genU after the prize draw. In the instance
that the winner is represented by a proxy and cannot be contacted on the phone
number or email provided, and remains uncontactable for 30 days, the prize will be
forfeited.

The winner's name will be announced on the Chevron City to Surf for genU official
Facebook and Instagram pages within 7 days of confirming the winner.

If the winner chooses not to accept the prize, or if the prize is forfeited under the clause
above, genU reserves the right not to draw another winner.

It will be the winner’s responsibility to redeem the prize from the promoter.

The prize must be taken as supplied, and it is not transferable. No responsibility is
accepted for any variation in the value of the prize.

It is a condition of entry that the prize winner agrees to have their name, suburb, and
photo published for publicity purposes.

By participating in this promotion, participants signify their acceptance of all conditions
and the obligation to participate in promotional activity, if required.



Executive Managers, Board Members and their associated agencies and immediate
families are ineligible to enter.

genU and associated agencies accept no responsibility for any loss, damage, accident,
death or injury resulting from the promotion, and all contestants release from, and
indemnify genU against any claim they may have in respect of all liability, cost, loss or
expense arising out of acceptance of any prize or participation in the competition
including (but not limited to) loss of income, personal injury and damage to property and
whether direct or consequential, foreseeable, due to some negligent act or omission or
otherwise.

The Promoters’ decision will be final and cannot be contested. No correspondence will
be entered into.

The Promoters reserve the right to limit entry, discontinue competition or amend rules if
considered necessary, without notice (but subject to any required regulatory approval).

The completed entry and any information contained thereon shall remain the property of
genU.



